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Resumo | Este estudo comparou a relacéo entre ambiente organizacional, comportamento estratégico e desempenho
em agéncias de viagens localizadas na grande Floriandpolis (Santa Catarina/SC) — Brasil, a partir da percecdo dos seus
gestores. Optou-se por uma abordagem quantitativa e por uma estratégia de pesquisa na aplicacdo de inquéritos por
questionario utilizando métodos exploratdrios multivariados. Como dimensdes de analise do ambiente, recorreu-se a tipo-
logia simples-complexo ou estatico-dindmico de Duncan (1972), a partir do nimero de fatores (frequéncia) e do grau de
variacdo destes (intensidade). Para tipificar o comportamento, utilizou-se a tipologia de Miles e Snow (1978). O ambiente
dindmico-complexo foi o mais percebido pelos gestores, bem como a frequéncia dos fatores “legislacdo” e “tecnologia”, e
a intensidade de mudancas do fator “economia”. A variavel de controle “escolaridade” foi relacionada com a intensidade
das mudancas, e a “idade” com a frequéncia das mudancas. Os gestores das agéncias de viagens adotam, predominante-
mente, 0s comportamentos prospetor e defensivo, embora gestores com maior idade adotem comportamentos analiticos.
Os que percebem elevada frequéncia de mudancas, tendam a adotar comportamentos defensivos e o desempenho rela-
ciona-se com o comportamento reativo. A relevancia deste estudo reside no fato de este em trazer novas evidéncias ao
entendimento de como as organizagfes interpretam o ambiente e se comportam em seus setores de atuagao.
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Abstract | This study compared the relationship between organizational environment, strategic behaviour and per-
formance in travel agencies located in Florianépolis (Santa Catarina/SC) — Brazil, from the perception of their managers.
A quantitative approach, based on a survey research strategy, using multivariate exploratory methods was used. As en-
vironment analysis dimensions, the model of complex-simple or static-dynamic by Duncan (1972) was applied, deriving
from the number of factors (frequency) and their degree of variation (intensity). To typify behaviour, the theory of Miles
and Snow (1978) was also used.

The complex-dynamic environment was the most perceived by managers, as well as the frequency of factor such “legis-
lation” and “technology” and the intensity changes of the factor “economics”. The control variable “level of education”
was associated with the intensity of the changes, and the variable “age” with the frequency of the changes. Predominan-
tly, managers of travel agencies adopt prospector and defensive behaviours, although older managers adopt analytical
behaviours. Those who perceived high frequency of changes tend to adopt defensive behaviours and the performance is
related to the reactive behaviour. The relevance of this work consists in bringing new evidences to the understanding of
how organizations interpret the environment and behave in their sectors of economic activity.
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